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/The Problem 4. Before MAI

Marketing is a complex web of workflows Ads

Human marketers coordinate a complex web of siloed MarTech and AdTech tools with
overlapping capabilities and inconsistent workflows.

Q Content

Manual coordination is slow, expensive and error-prone
These workflows are expensive to operate, and error prone due to manual coordination.

Data fragmentation hamstrings performance

@ Management

Siloed and inconsistent data and interfaces also make it very difficult to truly gain
end-to-end control over a marketing strategy and deliver consistent consumer
experiences, thereby hamstringing performance. Commerce

Fragmented tools and human resources
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/Solution

. With MAI

A\AI

& MAI understand your data and you business.

Data Execution

‘.l a ﬂ\(@ +More Tools @ MAI proposes and executes media plans +More Tools

@ MAI performs tasks

’ @ MaAI provides a unified and more intuitive interface

The world's first end-to-end Al marketing agent

« An end-to-end Al agent for marketing, grounded in the marketer’s own first-party data.

« By enabling holistic access to and understanding of marketing data, we aim to assist marketers across their entire workflow:
o from ad buying and CRM to audience management, personalization, asset creation, measurement, reporting, and so much more.
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/Tech

Technology Moat

While LLM-wrappers are trendy among Al Agent startups, they fall short for growth marketing that requires deep expertise in data analytics, ad tech, and an
RL machinery that constantly learns and improves. That’s why we’re building our own proprietary end-to-end Al system.

Executes actions through Ads APIs safely and
reliably. Handles retries, observability, and audit

logging.

Interprets goals and observed data to create
tailored marketing strategies. May use LLM or RL

Applies DS methods / ML models to generate algorithms.

advanced insights (e.g., embeddings, forecasts)
used in higher-level reasoning. Managed by a
retrieval agent that can be queried through natural

Ingests and processes raw marketin loggin
languages. 9 P g / logging

data into structured, annotated formats. Supports
base - derived = end table flow.
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/Product

P Chat 2A- Daily Tuning

Wedge: Performance Marketing on Google
Why did ROAS for my shopping campaigns
go down last week?

[0 18 Campaigns analyzed
Very large marketing spend with complex workflows. Gives us a big TAM and fit.

Our team are experts on Google Ads. We are uniquely positioned to solve it
MAI R 38 Campaigns changed

Focus on simplicity Ly 4 Mhodia Ptan

Unlike other mar tech tools which offer dozens of settings, our philosophy is to
make MAI approachable and easy to use. We only show controls users really
need to use or metrics they care about.

e @ ° g
425750.36 >
Give users control and full transparency v ®

E3
MAI is a partner you can trust. The user controls goals and guardrails and we . | l I l l . ‘

never deviate from them. Every day, MAI Agents show all the changes made to
campaigns to deliver performance.
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/Testimonial: NutritionFaktory

Challenges: How MAI helped:

As a reseller of supplement products, NutritionFaktory carries all the MAI Agents analyzed Nutrition’s Faktory very large catalog of SKUs to find
top brands in the industry. The number one goal of the company is to untappgd opportunities. We partnered closely to understand Mike's goals and
get in front of buyers looking for these products. guardrails.

After hiring multiple marketing agencies, the company was stuck at MAI Agents restructured campaigns based on predicted performance and

a plateau. They never had a strategic partner who could deeply performed daily tuning to capture new demand.

understand the business. Every time they tried to increase spend,
profitability decreased.

Results:

MAI increased profitable spend by 3x in 90 days. NutritionFaktory had their highest sales and profits month in July and August.

’ Mike "After working with one of the big marketing agency, we are thrilled to be using MAI. What stood out
CEO, NutritonFaktory to us is how much more work their Al system delivers compared to humans.”
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/Testimonial: Velotric

Challenges: How MAI helped:

MAI Agents conducted a deep account audit to understand intent and category.
Our technology identified significant differences in performance based on the

targeting being used.

Velotric sells high value items. They were relying on generic
campaigns and struggling to deliver Google Ads performance.

The team was looking for a strategic partner who could also provide

deep insights on product trends instead of generic performance.
Instead of relying on generic campaigns, MAI Agents segmented products to

enable better optimization by product lines and adapt to seasonal changes.

MAI Agents also organize campaigns in budget pools to easily allocated spend
based on product priorities.

Results:

MAI increased ROAS by 118% and sales by 32%. During promotional periods such as Prime Day, Velotric was able to hit record sales.

ﬁ Adam "MAI's audit helped us identify opportunities in a simple way. The agents identified new segments we
CEQ, Velotric could spend into and a better way to structure our campaigns.”
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/Testimonial: DrWoof

Challenges:

DrWoof manages their business based on product lines and very
strict performance guardrails for overall ad spend. This required
granular reporting and tight controls. As an apparel brand, they have
thousands of SKUs and each product line has different goals and
guardrails.

As the company grew rapidly, the team did not have expertise in
Google Ads and was looking for a partner so they could focus on
product development and Meta optimizations

Results:

MAI delivered a 2x increase in profitable spend for the Australian market. MAI helped launch an optimized Google Ads structure in the US from O.

How MAI helped:

MAI Agents analyzed all product lines and product variants. We created a media
plan with very strict guardrails and provided advanced reporting so the team at
DrWoof could build confidence.

As we started to scale Google spend, MAI Agents were able to quickly respond to
changes in budgets while providing full transparency about their actions to the
team at DrWoof.

e Ron "MAI worked closely with us to make sure we understand performance based on how we look at our
Owner, DrWoof business. Their team is super responsive and an amazing partner to DrWoof. "
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